
CO R R E C T I O N Open Access

© The Author(s) 2023. Open Access  This article is licensed under a Creative Commons Attribution 4.0 International License, which permits use, 
sharing, adaptation, distribution and reproduction in any medium or format, as long as you give appropriate credit to the original author(s) and 
the source, provide a link to the Creative Commons licence, and indicate if changes were made. The images or other third party material in this 
article are included in the article’s Creative Commons licence, unless indicated otherwise in a credit line to the material. If material is not included 
in the article’s Creative Commons licence and your intended use is not permitted by statutory regulation or exceeds the permitted use, you will 
need to obtain permission directly from the copyright holder. To view a copy of this licence, visit http://creativecommons.org/licenses/by/4.0/. The 
Creative Commons Public Domain Dedication waiver (http://creativecommons.org/publicdomain/zero/1.0/) applies to the data made available 
in this article, unless otherwise stated in a credit line to the data.

Phillips et al. Health Economics Review           (2023) 13:40 
https://doi.org/10.1186/s13561-023-00453-8

References
1. Phillips VL, Xue A, Castillo M, et al. Cost of peer mystery shopping to increase 

cultural competency in community clinics offering HIV/STI testing to young 
men who have sex with men: results from the get connected trial. Health 
Econ Rev. 2023;13:34. https://doi.org/10.1186/s13561-023-00447-6.

Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in 
published maps and institutional affiliations. 

Correction: Health Econ Rev13, 34 (2023)
https://doi.org/10.1186/s13561-023-00447-6

Following publication of the original article [1], the 
authors identified an error in the surname of Lisa B. 
Hightow-Weidman.

The incorrect author name is: Lisa B. 
Hightow-Wideman.

The correct author name is: Lisa B. Hightow-Weidman.
The author group has been updated above and the orig-

inal article [1] has been corrected.

Health Economics Review

The online version of the original article can be found at https://doi.
org/10.1186/s13561-023-00447-6.
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